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Current WRITING/EDITING work

· Currently leading a creative team producing direct mail packages for a North American audience of gardeners and home-owners. “Junk Mail” is a curse word here. My designers and I pride ourselves on taking direct mail to the next level. Our pieces make extensive use of original concepts, themes and copy as well as fresh, colorful art – and all on a shoestring budget. We sell flower bulbs and perennial plants for the most part. Each new design focuses on an emotional appeal (romance, beauty, ease of use, sophistication, fun, snob appeal) combined with a strong savings story. We have succeeded in dramatically expanding response rates for our company’s brands.   

Writing Expertise AND STRENGTHS

Direct Mail, Branding, PR Releases and Features, Online Marketing, Opt-in E-mail


· Adaptable Voice - Every client is unique (as is every audience). Essential to the writing process is the ability to appreciate and correctly interpret the core message, identity and image of the client. This may be anything from an individual’s personality to the essential quality and “feel” of a brand or product. In any case, my goal is to build empathy in the audience; immediate recognition, trust and a sense of the client’s unique qualities and desirable features. 

· Personable Client Management – Over the years I have worked with a variety of creative teams with both internal and external clients. I am accustomed to serving as a bridge and interpreter between clients, managers, merchandisers and artists. Client input is always valued from start to finish and especially during project evaluation, which I feel is vital.

· Sensitive to Diversity and Public Relations Issues - My past experience has included working for various educational and non-profit groups as well as politicians. This has allowed me to develop a sensitivity to the concerns of a wide variety of constituencies; their needs, desires, concerns and goals. My copy empathizes with the reader.
Accomplishments

· Currently heading a creative team dedicated to producing direct mail packages for a North American audience of gardeners and home-owners. Brands include: Gardens Alive!, Brecks Bulbs, Spring Hill Nursery, Henry Field, Gurney’s Seed & Nursery, Michigan Bulb Company,  Audubon Workshop.   

· Conceptualized and wrote new branding and marketing materials for five major magazines(Backpacker, Scuba Diving, Mountain Bike, Bicycling, and Runner’s World. Also various sports and fitness books for Rodale, Inc.

· Worked as part of a creative team to develop new identity and promotional campaigns for Northampton Community College. Wrote and edited alumni journal, business to business outreach, corporate client reports, technical briefs, print and broadcast advertising, course catalogs, student handbooks and more.

· Developed name recognition and platform messages for regional political candidates through a variety of projects including direct mail, profile pieces, news releases, campaign slogans, and speeches. 

Work History


Marilyn Black and Associates, Inc. (Pipersville, PA)


Copywriter, Editor, Project Manager
01.2003-Present

Freelance Writer/Consultant
2001-2002
Rodale, Inc. (Emmaus, PA)


Copywriter, Creative, Sports Division
2000-2001


Business Systems Support Analyst
1997-2000

Precision Marketing, Inc. (Easton, PA)  Copywriter
1993-1997

Northampton Community College (Bethlehem, PA) Copywriter/Reporter
1993-1997





Education: 

Kutztown University (Kutztown, PA) - B.A. Cultural Anthropology/English (Journalism/Public Relations) 1993


Software: MS Office, Quark Xpress, Adobe Photoshop, Golive and Indesign
